
KUALA LUMPUR: TheMalaysian
International Furniture Fair
(MIFF), South-East Asia’s largest
trade show for the industry,
rebounded with ground-breaking
sales hitting US$1.21bil (RM5.3bil)
at its 2023 show held from March
1-4. The result is a 19% increase
from its pre-pandemic peak of
US$1.01bil in 2019, with an
unprecedented record of 673
exhibiting companies and trade
visitors from 136 nationalities.
This year’s show gained traction
from the pent-up demand as
exhibitors offered awide selection
of new products and fresh designs
on display for the first time after
the pandemic.
This year also spotlights MIFF’s
resilience in weathering the storm
and undeniably remains a strong
relevant link in the global supply
chainwith the continued presence
of more powerful buyers sourcing
from the show.
With buyers coming from all
over the world, MIFF has become
an attractive gateway for exhibi-
tors to seek new international
buyers and markets. This year’s
show presented exhibitors from
11 countries and regions – Malay-
sia, China, Hong Kong, India,
Indonesia, Japan, South Korea,
Singapore, Taiwan, Thailand and
Vietnam.
Returning to a full-scale event
spread across two venues at the
Malaysia International Trade and
Exhibition Centre (Mitec) and
WorldTradeCentreKualaLumpur
(WTCKL), MIFF welcomed 19,275
trade buyers with nearly 30%
foreign buyers and 40% first-time
visitors.

The largest numbers were from
Asia, followed by North America
and Oceania. China had the most
visitors, ahead of Singapore, the
United States, India and Australia.
The momentum was supported
by 81% of attendees who came to
source for newproducts and place
orders. Top sellers were furniture
for the dining room, bedroom,
living room, office, upholstered
furniture/sofa and kitchen.
“MIFF 2023 has exceeded expec-
tations. We’re grateful for the tre-
mendous support of the global
furniture industry, exhibitors and

visitors,” said MIFF general
manager Kelie Lim.
“Industry professionals were
back in full force to see their sup-
pliers and newproducts. Thewide
range of exhibitors and products
added a lot of energy and generat-
ed a positive new feel to the show.
“Weare looking forward towel-
coming everyone back next year
at our 30th anniversary, which
will be stronger and better.
“A large number already regis-
tered for bigger booth space in
2024 when the annual show
resumes on the same dates –

March 1-4.”
MIFF is also the largest show-
case for Malaysia’s export-orient-
ed furniture industry, specifically
for solidwood furniture, aswell as
the region’s largest collection of
office furniture.
Exhibitors and buyers praised
the show for being well-organised
and the extensive product range
whichwere creativelydisplayed to
inspire and attract new business.
“I have seen a lot of high-quality
products here at fantastic prices.
As a first-time visitor, my experi-
ence here has been nothing short

of wonderful. I hope to be here
again next year,” said Valeria
Boscolo Chielon, of LVL Architect-
tura, Italy.
“There is a diverse range of
design options available here to
suit any market,” said Matthew
Cole, of M.A.D Furniture Co Ltd,
Hong Kong.
“This is, in my opinion, the best
show in South-East Asia and I’m
very happy to see that the show is
growing with additional exhibi-
tors year by year,” says Steve
Connor, of Ovis Furniture of the
United States.
“It’s our 29th year in MIFF. This
is the best platform to showcase
our products to international cus-
tomers. It makes a great positive
impact on our business and this is
why we come back every year,”
said Tey Lay Hui, from Home Best
Enterprise Corp, Malaysia.
“We are amanufacturer special-
ising in office chairs and we have
been inMIFF for 28 years. A lot of
quality buyers come here – com-
pared to other international exhi-
bitions, I think this is the best!,”
said Kenny Wong, from Winner
Office Network, Malaysia.
“We have been here at MIFF
since its inception, and we never
fail to participate at MIFF every
year. MIFF not only provides us
with the opportunity to connect
with our existing customers, but
also serves as a platform to discov-
er potential clients,” said Jason
Lim, fromMerryfair Chair System,
Malaysia.
Visit the MIFF website (www.
miff.com.my) to get the latest news
and insights. To contact the MIFF
Team, email: info@miff.com.my
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Human touch still valued above AI at most workplaces
By FAZLEENA AZIZ
fazleena@thestar.com.my

PETALING JAYA:Despite the ver-
satility of ChatGPT, a tool powered
by artificial intelligence (AI), busi-
ness leaders say that the human
touch is still highly valued inmany
workplaces for day-to-day opera-
tions.
Although the use of AI in retail
will increase, customers still pre-
fer interacting with humans, said
Malaysia Retailers Association
president Datuk Andrew Lim.
“AI is a computer programme
found in devices that canhelp deal
with routine work, especially in
remindingpeopleof theirschedule
and tasks and providing assis-
tance.

“(But) In Malaysia, people still
prefer dealing with humans
because they want to be able to
talk to someone.
“In the retail business, when
customers give feedback or make
complaints, AI cannot deal with
the emotions being conveyed.
Sure, certain words can trigger
certain responses, but how a
human would react will be differ-
ent.
“A machine answering your
query does not generate the same
level of satisfaction,” he told The
Star in response to businesses’
increasing adoption of AI to man-
age daily operations.
Talent Corporation Malaysia
Bhd (TalentCorp) group chief
executive officer Thomas Mathew

said the human touch is still vital
when it comes to creative writing,
the visuals and the feel of a mar-
keting campaign.
“While there is no hard policy
on theuseofAI toolsatTalentCorp,
weencourage continuous learning
and experimenting so that our
colleagues can keep up with new
technologies, especially if it’s relat-
ed to their work.
“Currently the most popular AI
tools are related to communica-
tions and production, sowe do use
them to help us generate ideas. It’s
useful, especially during crunch
times when we have hard dead-
lines to meet.
“However, I’d caution against
relying on them 100% because
while AI is good at processing and

analysing data, there are still glar-
ing limitations, especially for crea-
tivity and empathy,” Mathew said,
adding that TalentCorp’s existing
human resources and informa-
tion technology guidelines on
ethics, plagiarism and security
phishing attempts are sufficient
for now.
The Malaysian Association of
Hotels (MAH) president Datin
Christina Toh said the use of
ChatGPT is merely a complemen-
tary element to the hospitality
industry, which can help provide a
more straightforward response.
She said the human element
remains a vital tool in running the
industry, where connection with
the customer is important.
“AI usage for concierge services

to provide information or book-
ings is one way that helps support
the industry.
“Nevertheless, the manner in
which humans interact with one
another can help capture other
emotions, such as trust and satis-
faction.
“We cannot be 100% dependent
on technology – it should be
demarcated because customers
want to be heard, and talking to a
machine while pressing a button
may not have the desired out-
come,” she said.
In an earlier report, human
resources and IT experts said
companies should put in place
effective policies on the use of the
ChatGPT in the workplace as its
use increases among employees.

Furniture fair hits RM5.3bil sales
More clients, more exhibitors from more nations

Spoilt
for choice:
With buyers
coming from
all over the
world, MiFF
has become
an attractive
gateway for
exhibitors to
seek new
international
buyers and
markets.


